senior tourism
Senior tourism, i.e. tourism of elderly people is included, among others, within social tourism regarding people whose life situation makes it entirely or partly impossible for them to partake in tourism. This can result from economic factors, physical impairment, isolation, restricted mobility. Among these groups, as Górska points out (2010) , apart from children, youth, and families, elderly people are of special interest.
Senior tourism is often mentioned in the context of tourism of the disabled. Buhalis and Darcy (2011) , when discussing groups of the disabled, enumerate elderly people among them -beside those with impaired mobility or those with temporary impairment, e.g. children under 6 years of age. Age, constituting one of the impairment criteria because of the specificity of the human body functioning, is also indicated in the Spanish language literature referring to tourism. Gonzalez (2008) points at elderly people as one of the three groups remaining within the range of research on tourism of the disabled. The potential of the group with regard to tourism available in the context of demographic changes is described by Darcy and Dickson (2009) , as well as by Widawski (2010 Widawski ( , 2011 .
Tourists' motivations are diverse, and this applies also to seniors. It would be difficult to point at a single, leading reason for tourist migrations in this group. They depend, as in the case of other groups, on the economic status, education, physical condition, or habits. Among the most significant reasons, the need to rest and relax are enumerated in the subject literature (Horneman et al., 2002; Lee, Tideswell, 2005) . The need to meet other people and to make new acquaintances are emphasised by Acevedo (2003) or Huang and Tsai (2003) . The reasons for tourist trips in the group of seniors also include the simple need to discover new destinations, with their cultural and natural attractions that the seniors have always planned to visit (Horneman et al., 2002) ; visiting relatives plays an important part, too. Moreover, the number of health-related stays in resorts and spa & wellness centres is rising (Widawski, 2011) .
The seniors' behaviour on the tourist market can also be specific (Alén, Domínguez, Losada, 2012) . The choice of accommodation depends on the trip character and the participants' income; however, there is a demand for maintaining a minimum standard, which determines the fact if the senior benefits from the offer. The length of the senior's trip is obviously variable; the farther the journey, the longer its time, a dependence observable also in other groups. One can still note that seniors dedicate more time for tourism than the rest of the population. What is also significant is the source of information that seniors use when taking the decision regarding a tourist trip. Most often they rely on their own long-term experience as consumers of the tourist offer. They usually gather information personally from their relatives, friends, neighbours. The mouth-to-mouth model of passing information dominates. An essential source of information is also press, willingly read by the majority of elderly people (Horneman et al., 2002) .
It is worth to attempt to verify, at least partially, the functioning of senior tourism in Lower Silesia on the basis of seniors' own opinions. This is why a study was performed among members of the 'FAN' Association for Sport Promotion in Wrocław who are engaged in tourism.
'fAn' Association for sport promotion
The Association was established in 2005 by members of the Gwardia Wrocław Sports Fan Club. At present, it unites 193 people bound with sport and recreation who want to develop their skills and share knowledge and experience. Within the Association, two sections were created which are oriented at elderly people, namely: the Active Senior Club and 50+ Footballers.
The former came into being in 2010. Now it has 86 members. The main statute aims are activating seniors, and developing and propagating elderly people's creative activity. The goals are accomplished through organising regular meetings or events of recreational and tourist character, such as: Club meetings (meetings or lectures with sportspersons or travellers, lectures on physical condition and good health), recreational events (various motor activities, such as integration games, gymnastics, dancing classes or pools, including sauna and wellness spheres), Nordic walking for 60+ seniors (since 2008). The 50+ Footballers section was established in 2014 in the initiative of former footballers from the clubs of Wrocław. The founding meeting took place on March 20, 2014. Among other activities, there are trips: multigenerational bicycle trips (the city of Wrocław and the vicinity, planned foreign trips to Spreewald, or a trip along the Danube from Vienna through Bratislava to Budapest), and sightseeing trips to get to know the cultural and natural attractions of the region and of the neighbouring countries (the schedule for 2015 includes 11 routes). methodology research on the tourist activity of seniors from the 'fAn' Association for sport promotion and their socio-economical characteristic
The main aim of the research was to describe the phenomenon of senior tourism in the tourist space of Lower Silesia, on the example of a group belonging to the 'FAN' Association for Sport Promotion. The basic questions put forward in the study referred to such fundamental areas as the main motives for tourist migrations in the group being discussed, the forms of tourism preferred by seniors, and the impact of tourism on their lives.
The inquiry research was performed in the period between April and May 2015. It was anonymous in character, and the respondents were members of the 'FAN' Association for Sport Promotion. The questionnaire consisted of 16 questions. It was presented to the respondents in three ways: one part of them received the questionnaire electronically, one part were examined during the Active Senior Club meetings, and the rest were handed the questions during the work-outs of the 50+ Footballers section. In total, 68 members of the Association took part in the research. The limited generalizability of the research sample should be here stressed. It can be treated as representative for the members of senior sport associations of Wrocław. These are however survey studies being just an introduction to further complex research on specificity of Lower Silesia seniors' tourist activity.
The research group consisted of women in 63%, 37% were men. The participants were seniors over 55 years of age. When taking into account a detailed division by age, the most numerous group (31%) were the Association members aged 65-69 years. The following groups were, almost equal in number (29% and 28%, respectively), the group of younger seniors, aged 55-59 years, and the group of those aged 60-64 years. The least numerous, for obvious reasons, was the group of elderly seniors, aged 70 years or older (it constituted only 12% of the studied seniors).
The distribution by professional activity was almost equal in the group. There are slightly more (51%) people who are not professionally active any more; the rest declare some form of professional activity.
As far as the education of the researched Association members is concerned, the definitely most frequent declaration is higher education, represented by almost half of the studied seniors (49%). The following locations were secondary education (41%), vocational education (7%), and primary education (3%).
Practising tourism is bound with a specific economic status: a potential tourism participant should have certain financial resources, although it is worth to emphasise that recreation and tourism can also be practised without bearing significant costs, if any. Therefore, rather than asking about the person's income, it would be more appropriate to find out how they perceive their economic situation; it is in fact this subjective factor that seems significant for taking financial decisions with regard to various activities, including tourist or recreational activities. This is why the respondents were asked to assess their economic status. Half of them perceive the situation as good, and another 16% as very good. One third of the participants (32%) considered their economic status to be average, and 2% evaluated their household financial status as bad. None of the respondents pointed at the 'very bad' choice. These results are symptomatic, especially in the context of the relatively bad economic status of pensioners in Poland, if measured with the average retirement benefit. results and discussion A significant factor bound with senior tourism is the seniors' assessment of their health status. A vast majority of the respondents consider their health condition to be good or very good. One fourth do not declare any health problems and feel very good, and 53% perceive their health status as good. Among the remaining 22% there are those who assess their condition as average (18%), those who claim that their situation is definitely bad (1% only), and those who have problems with defining their real health status and therefore chose the answer 'hard to say' (3%). Thus the results unquestionably reveal the seniors' appropriate condition and approach to practise tourism and recreation. This is of significant importance, as bad health condition in enumerated among the main inhibitors of senior tourism development.
After the general disposition to practising tourism and recreation had been studied, the respondents were asked to point at the preferred forms of passive and active resting. Among the passive forms, reading books turned out the most popular -it was chosen by 44 people. Another activity, similar in character, was reading newspapers, pointed by 33 people. The remaining two activities were watching television and surfing the Internet: each indicated by 22 people. Only 1 person preferred the intellectual entertainment of playing chess.
Considering the character of tourism, the question about active resting seems much more significant (Figure 1) .
The majority of choices referred to sightseeing trips (40 people). Cycling turned out almost equally popular. The following two forms were bound with hiking recreation: 33 people pointed at walking, 28 at Nordic walking. The groups choosing swimming and skiing were comparable in number (25 and 24 people, respectively), the latter not specifying whether they practised crosscountry or downhill skiing. Mountain trips, specific because of the landform and the landscape, were pointed at by 19 people; football was chosen by 8, although one can assume this answer to be bound with the circumstances of the data collection, which took place during a football work-out of the 50+ seniors.
The question concerning the subjective assessment of the respondents' own level of physical activity can be treated as a conclusion to this part of the research. In this case, slightly more than half of the participants (53%) declare that their level of physical activity has decreased as compared with the previous years; at the same time, they utter a need to come back to the former situation. The rest state that their present level of physical activity has not changed as compared with the previous years. Having these data in mind, let us analyse the specificity of the tourist activity declared by the researched senior group A vast majority of the respondents travel more often than once a year. The most numerous group (53%) travel with tourist aims several times (2-3 times) a year, and ca. one third (35%) take tourist trips even more often than several times a year. This means that in the case of 88% of the studied seniors tourist trips occupy a significant part of the free time; 9% of the respondents travel not more than once a year, and 3% travel less frequently than once a year.
Taking into consideration the preferences observed in the participants, five groups of tourist trip aims were suggested: resting trips, health resort trips, sightseeing trips, visiting friends or relatives, and active tourism (Figure 2 ). Sightseeing trips are definitely the most popular in the researched group; they were pointed at by more than one third of the respondents. Travels bound with practising active tourism are only slightly less popular. These two aims dominate. Resting trips occupy the third position (19%). Visiting friends or relatives was declared as the tourist aim by 10% of the participants, although in world tourism these two aims are considered to be the most frequent (UNWTO Tourism Highlights, 2015) . Health resort trips turned out to be the least significant (7%), which can be a little surprising if one considers the character of the studied group; on the other hand, if 78% of the respondents declare good or very good health condition, the limited preference of the healthrelated tourist aim should not be astonishing. The results correspond in some way with the research conducted by Śniadek (2007) . Similarly one of the most popular destination of national trips were visits at relatives' and friends', sightseeing and resting visits, and (in smaller degree however) the health resort trips.
When asked about the reasons for travelling, the respondents most often pointed at their need to experience something new, one of the motivations described in the literature on the subject (Figure 3 ). This option was chosen by 30% of the respondents; the fact corresponds with a wider trend of the need to make up for the time lost in the earlier phases of life, i.e. the period of everyday routine of functioning between the household and the workplace. Among the respondents, 21% want to develop their passions, hobbies, and interests during a tourist trip. For many seniors, also those participating in the present research, this is an ideal moment to gather new experience.
Rest and relaxation are an obvious motive for tourist trips, not only in the age group being discussed. It was pointed at by 22% of the respondents, which places the motive at the second location. The following motives chosen in the analysed questionnaires were: the need to make acquaintances with other people (16%) -a motive significant in the group in which a considerable rise in the number of single households is observed -and the need to improve one's health condition, most significant for 11% of the respondents, also comprehensible if one takes into account the specificity of seniors' physical condition.
In turn, considering the inhibitors of tourism development in the senior age group, it is worth to emphasise that slightly more than one third of the research participants (36%, the most numerous choice) declare no obstacles that would make it difficult or impossible for them to practise tourism (Figure 4 ). The second position in the rating is seemingly surprising; it refers to the first significant obstacle, i.e. lack of free time. It bothers 30% of the respondents. On the one hand, this results from a relatively high level of professional activity in the researched group, which was discussed earlier; on the other hand, it is certainly bound with family situation. The model of family functioning in the Polish society comprises, among others, the multigenerational paradigm, in which not only parents, but also grandparents take part in upbringing children; the role of seniors is especially important if their children present a high level of professional activity.
The next most frequent choice (the obstacle pointed at by 22% of the respondents) refers to financial limitations, connected with the general situation of pensioners in the Polish reality. Other obstacles are perceived as sources of difficulties in taking tourist trips to a much smaller degree. For 7% of the participants the problem consists in bad health condition, 5% declare lack of companionship as the main inhibitor.
These results do not correspond entirely with the obstacles most often pointed at by the Polish seniors. The literature indicates two main factors limiting seniors tourist activity: financial (Szpara 2015 (Szpara , Śniadek 2007 or health conditions (Grzelak-Kostulska, Hołowiecka, 2012; MokrasGrabowska, 2010; Myck et al., 2009) . Probably it stems from the sampling method -research was conducted on the a group of seniors of relatively high level of physical activity.
The last group of questions referred to the tourist offers that seniors took advantage of. The question if the offer addressed to the respondents was attractive was answered positively by 36 people (53%). Only 9 people (13%) denied, and the remaining 23 (34%) had no specific opinion on the subject. Asked about the source of information on the tourist offers, the seniors most often pointed at friends and relatives, who are the basic source for 39% of the respondents ( Figure 5) . The results correspond with other research present in Polish literature (e.g. Szpara, 2015; Skorupa, Bogacz, 2015) , where the meaning of whisper marketing is stressed in promotion of tourist offer in a group of seniors. Slightly fewer, i.e. 35% of respondents stated that Internet was their fundamental source of information, which could be surprising if one considers the distrust still aroused by the medium among elderly people. Almost every fourth respondent (23%) takes advantage of travel office services, and the smallest group of seniors rely on press in this matter.
The survey also included one open question concerning tourist offer assessment; the respondents were encouraged to determine significant elements, in their opinion, that are lacking in the tourist offer addressed to seniors. The answers enumerated lack of offers for active free time management for single seniors, as well as not considering the specific needs of the group, such as organising nearby, not tiresome, inexpensive trips connected with sightseeing; concerts; or shortterm and inexpensive trips.
conclusion
Attempting to grasp the research results synthetically, one should point at some dependencies. Among the respondents, the dominating level of education is higher education, which definitely influences a rise in tourist activity, practised repeatedly in a year by the vast majority of the surveyed seniors. This is not surprising, especially if the obstacles are neither financial problems (these concern as few as every fifth research participant) nor physical condition (as many as 78% of respondents are satisfied with it, with only 1% assessing their health condition as bad). Practising tourism is certainly related with taking care of an appropriate level of physical activity, which has remained unchanged for years in almost half of the surveyed seniors. The most frequently chosen tourist forms are sightseeing trips and broadly understood active tourism.
Seniors partaking in tourist trips miss original, stereotype-breaking offers, especially as the most frequent motives for tourist trips declared by the researched members of the Association are the needs to experience something new, to develop passions, to relax and rest; improvement of health condition appears further in the hierarchy.
According to seniors, the perspectives for senior tourism development depend also on an increase in the tourist offer quality. Asked about considerable imperfections in this area, the respondents pointed at the lack of offers for seniors travelling alone or lack of financial support.
Although many details demand precise specification and improvement, the fundamental conclusion brought about by the research allows to clearly determine the perspectives for senior tourism development in Lower Silesia: the offer is already operating, the potential group of its recipients are willing to benefit from it, and, if the market adjusts to the consumers' expectations, the perspectives for senior tourism development seem promising.
